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This guide is for general informational purposes only and does not constitute legal, financial, or professional 

advice. Users are responsible for ensuring compliance with all applicable laws, including but not limited to 

GDPR, consumer protection laws, and equality regulations. MannagementXP Ltd accepts no liability for any 

actions taken based on this guide.  
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Introduction 
 
This document serves as a resource for teams to understand, select, and 
implement marketing tools effectively. By leveraging the right platforms and 
strategies, teams can enhance productivity, improve customer engagement, and 
achieve measurable results. 
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Categories of Marketing Tools 
 

1. Marketing Automation Platforms 

Purpose: Streamline and automate repetitive marketing tasks while providing 

insights into campaign performance. 

Recommended Tools: 

• HubSpot Marketing Hub (£39/mo - £2,624/mo depending on features): 

Comprehensive platform for email marketing, CRM integration, and campaign 

automation. 

• Marketo Engage (£1,200+/mo): Enterprise-level solution for lead 

management and personalised marketing. 

• ActiveCampaign (£25/mo - £120+/mo): Focused on email automation, CRM 

integration, and sales enablement. 

• Pardot (£1,000+/mo): B2B marketing automation platform from Salesforce. 

• Drip (£16/mo - £160/mo): E-commerce-focused marketing automation with 

advanced segmentation. 

Example Use Case: 

• Use HubSpot Marketing Hub to create a multi-channel campaign, combining 

email outreach, landing pages, and social media ads, while tracking 

engagement through integrated analytics. 

 

2. Content Marketing and Management Tools 

Purpose: Create, distribute, and manage content to engage audiences and drive 

traffic. 

Recommended Tools: 

• WordPress (Free - £400+/yr for hosting and plugins): Leading content 

management system for blogs and websites. 

• Contentful (£400+/mo for business plans): Headless CMS for scalable 

content distribution. 

• Canva (Free - £10.99/mo for Pro): User-friendly tool for designing visual 

content. 

• Grammarly (Free - £11.66/mo for Premium): Writing assistant for creating 

error-free, engaging content. 

Example Use Case: 

• Use Canva to design visually appealing infographics for blog posts and social 

media campaigns. 

https://www.hubspot.com/products/marketing
https://business.adobe.com/products/marketo/adobe-marketo.html
https://www.activecampaign.com/
https://www.salesforce.com/products/marketing-cloud/account-based-marketing/
https://www.drip.com/
https://wordpress.org/
https://www.contentful.com/
https://www.canva.com/
https://www.grammarly.com/
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3. Survey and Feedback Tools 

Purpose: Collect and analyse customer feedback to inform marketing strategies. 

Recommended Tools: 

• SurveyMonkey (Free - £25+/mo): Design and distribute surveys to gather 

insights on customer preferences and satisfaction. 

• Typeform (£25+/mo): Create interactive and engaging surveys for higher 

response rates. 

• Hotjar (£32+/mo): Gain qualitative insights through heatmaps and session 

recordings. 

• Qualtrics (£1,200+/mo for enterprise plans): Advanced platform for 

enterprise-level survey design and analysis. 

• Google Forms (Free): Simple, free tool for basic survey needs. 

Example Use Case: 

• Use SurveyMonkey to conduct a post-campaign survey, measuring customer 

satisfaction and identifying improvement areas. 

 

 

 

4. Customer Support Systems 

Purpose: Manage and resolve customer queries efficiently, enhancing the overall 

experience. 

Recommended Tools: 

• Zendesk (£19+/mo per user): Centralised platform for managing customer 

support tickets. 

• HubSpot Service Hub (£39+/mo - £2,624+/mo): Integrates support with CRM 

for personalised customer interactions. 

• Intercom (£49+/mo): Live chat and automated responses to handle customer 

queries in real time. 

• Freshdesk (Free - £15/mo per agent): Feature-rich tool for customer support 

and collaboration. 

• LiveChat (£16+/mo per user): Simplifies live customer interactions for sales 

and support. 

Example Use Case: 

• Use Zendesk to streamline support tickets, ensuring timely resolution of 

issues during high-volume periods. 

 

  

https://www.surveymonkey.com/
https://www.typeform.com/
https://www.hotjar.com/
https://www.qualtrics.com/
https://forms.google.com/
https://www.zendesk.com/
https://www.hubspot.com/products/service
https://www.intercom.com/
https://freshdesk.com/
https://www.livechat.com/
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5. Analytics Platforms 

Purpose: Monitor and optimise marketing performance through actionable data. 

Recommended Tools: 

• Google Analytics (Free - £10,000+/yr for Analytics 360): Track website traffic 

and user behaviour. 

• Tableau (£58+/mo per user): Create interactive dashboards for data 

visualisation. 

• Mixpanel (Free - £8.50+/mo per user): Analyse customer interactions with 

your website or product. 

• Looker (£2,000+/mo): Advanced data exploration and business intelligence. 

• Microsoft Power BI (£7+/mo per user): Robust tool for data integration and 

analysis. 

Example Use Case: 

• Use Google Analytics to track the performance of a new landing page, 

identifying bottlenecks in the conversion funnel. 

 

 

 

6. Social Media Management 

Purpose: Plan, schedule, and analyse social media campaigns. 

Recommended Tools: 

• Hootsuite (£25+/mo): Schedule posts and monitor social media performance 

across platforms. 

• Sprout Social (£82+/mo): Comprehensive tool for social listening, 

engagement, and analytics. 

• Buffer (Free - £10+/mo): Simplify scheduling and performance tracking. 

• SocialBee (£19+/mo): Tailored for small businesses looking to grow their 

social presence. 

• Later (Free - £12.50+/mo): Focused on Instagram and visual content 

planning. 

Example Use Case: 

• Use Hootsuite to plan a month-long campaign, ensuring consistent posting 

and engagement tracking. 

 

  

https://analytics.google.com/
https://www.tableau.com/
https://mixpanel.com/
https://looker.com/
https://powerbi.microsoft.com/
https://hootsuite.com/
https://sproutsocial.com/
https://buffer.com/
https://socialbee.io/
https://later.com/
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7. SEO and Competitor Analysis 

Purpose: Improve search rankings and gain insights into competitor strategies. 

Recommended Tools: 

• SEMrush (£100+/mo): Comprehensive SEO and PPC analysis. 

• Ahrefs (£79+/mo): Monitor backlinks and track keyword performance. 

• Moz Pro (£99+/mo): Keyword research and site auditing tool. 

• Ubersuggest (Free - £29+/mo): Free tool for keyword ideas and competitor 

analysis. 

• Screaming Frog (Free - £149+/yr for premium): Advanced site crawling and 

technical SEO insights. 

Example Use Case: 

• Use SEMrush to analyse competitor keywords and optimise your content 

strategy for better search rankings. 

 

 

 

8. Email Marketing Platforms 

Purpose: Automate email campaigns and track performance metrics. 

Recommended Tools: 

• Mailchimp (Free - £10.99+/mo): User-friendly platform for designing and 

managing email campaigns. 

• Constant Contact (£24+/mo): Ideal for small businesses with robust analytics 

and templates. 

• Klaviyo (£16+/mo): Advanced segmentation and automation for e-commerce. 

• Campaign Monitor (£9+/mo): Focused on personalised email marketing at 

scale. 

• Sendinblue (Free - £20+/mo): Affordable and versatile email and SMS 

marketing. 

Example Use Case: 

• Use Mailchimp to set up an automated onboarding series for new 

subscribers, increasing engagement and conversions. 

 

  

https://www.semrush.com/
https://ahrefs.com/
https://moz.com/pro
https://neilpatel.com/ubersuggest/
https://www.screamingfrog.co.uk/seo-spider/
https://mailchimp.com/
https://www.constantcontact.com/
https://www.klaviyo.com/
https://www.campaignmonitor.com/
https://www.sendinblue.com/
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9. Event Marketing Tools 

Purpose: Plan, manage, and promote events, both virtual and in-person. 

Recommended Tools: 

• Eventbrite (Free - £70+/event for paid tickets): Manage event registration and 

ticketing. 

• Hopin (£49+/mo): Host virtual and hybrid events with networking features. 

• Cvent (£500+/mo): Comprehensive platform for event planning and 

marketing. 

• Whova (£120+/mo): Mobile app for event engagement and networking. 

Example Use Case: 

• Use Eventbrite to manage registrations for a webinar series, integrating with 

Mailchimp for follow-up emails. 

 

 

 

 

10. Influencer Marketing Platforms 

Purpose: Identify, engage, and manage influencer partnerships to amplify brand 

reach. 

Recommended Tools: 

• Upfluence (£500+/mo): Discover influencers and manage campaigns. 

• Aspire (£50+/mo): Build and scale influencer collaborations. 

• Heepsy (£39+/mo): Find Instagram and YouTube influencers with analytics. 

• Traackr (£700+/mo): Measure influencer impact on campaigns. 

Example Use Case: 

• Use Aspire to launch a product promotion campaign with micro-influencers, 

tracking engagement and ROI. 

 

  

https://www.eventbrite.com/
https://hopin.com/
https://www.cvent.com/
https://whova.com/
https://www.upfluence.com/
https://aspire.io/
https://www.heepsy.com/
https://www.traackr.com/
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Integration Tips 

How to Maximise Impact: 

1. Link Platforms: Connect tools like HubSpot CRM with analytics platforms to 

unify data. 

2. Set Objectives: Clearly define goals before implementing a tool (e.g., 

increase email open rates by 20%). 

3. Train Your Team: Ensure all team members are proficient in using the 

selected tools. 

 

 

Templates for Teams 

Survey Design Template: 

Question Type Example Question Purpose 

Multiple Choice What features do you value the most? Identify customer priorities 

Open-Ended How can we improve our service? Gather qualitative feedback 

 

Campaign Planning Template: 

Campaign Goal Channels Used KPIs Responsible Team 

Increase social reach Instagram, Twitter Engagement rate Social Team 

Improve email retention Email, Newsletter Unsubscribe rate Email Team 
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